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Question 2: Effectiveness of unconditional cash transfer
Research literature shows that, on average, the majority of families need reliable income support. Due to the alarming impacts of the covid-19 crisis, about 23% of the UK population was living in poverty towards the end of 2020 (Lebihan & Takongmo, 2019). As such, many struggled to afford their basic needs. The impacts of covid-19 on the economy illustrate a real relationship amid income and demand of goods and services based on the assumption of constant prices and preferences. This paper argues that unconditional cash transfer is effective in raising the welfare of a target group of consumers than any in-kind transfer.
An in-kind transfer is an alternative approach to distributing proceeds in the venture of capital and private equity fields. The target group of consumers through welfare activities entails those goods and services to the households by both government and non-profit organizations. However, the affiliated goods and services tend to have time limits to consume them. These goods and services are categorized as part of scarce resources that can be purchased in the market or manufactured by non-profit organizations (Churchill et al., 2021). The major social welfare program activities may include benefits to retired, dependent survivors and primary healthcare centers, among other activities. Utilizing welfare, the in-kind transfer tends to cover some of the activities mentioned above under the basic social programs of the government and the non-profit organizations. However, for a targeted group of consumers, it is evident that the ultimate need for these programs occurs when there is an observable shortage of money in the household. Since money is a core medium of exchange, when the household has enough money, they can utilize it in whichever way they want and at their appropriate time. However, the target groups of consumers are mandated to choose amid the products and services provided by authorized dealers.
For that reason, the most accurate alternative approach to improving the wellbeing of a target group of consumers is to serve them with an unconditional cash transfer program, where money is used as a medium of exchange. Giving the households unconditional cash grants them more freedom to choose the most appropriate market as per their needs and preferences. And suppose these consumers are provided the unconditional money. In that case, that means they will be free to purchase any good of any quality and any services from whatever location they can access these benefits. So providing the unconditional cash transfer is the best alternative method for raising the welfare of a target group of consumers. Different studies have proven that providing unconditional cash transfers to low-income households can arguably create adequate benefits for the household recipients (Afzal, Nawazish, & Arshad, 2019). Households who benefit from the UCTs seemed to have elevated levels of welfare through improved psychological well-being, education, and food security. 
However, the efficiency of unconditional cash transfers in improving the welfare of the targeted group of consumers has different impacts on normal goods and inferior goods (Afzal et al., 2019). The figure below illustrates the effects of UCTs on consumption of normal goods under constant prices. The figure shows that UCTs increased household’s money, which increases the demand for goods X and Y. Increase in money for households shifts the constraint budget to B2 and B3 for small and large money transfers accordingly and hence increase in utility indicated by the higher indifference curves. 
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Accounting from the figure above, the households tend to pool their incomes into one budget constraint with similar preferences, as outlined by a single indifference curve. Herein, the household will not vary among individuals within the target group of consumers. Assumedly the household members’ preferences vary and that individuals bargain about expenditures. As observed in figure 1, it is true that the household members’ indifference curves do not coincide and touch upon the budget line in different places. Bargaining models attempt to assess a household’s resource allocation. Household decisions thereby depend on interaction between individual preferences and the bargaining power of household members (Lebihan & Takongmo, 2019). Cash transfers increase the recipient’s income and have the potential to change bargaining powers within a household. This, in turn, can alter expenditure patterns in the direction of the recipient’s preferred consumption basket. In this regard, it is evident that UCTs helps to raise the consumer’s bargaining power, hence boosting the welfare of the selected target group of consumers as opposed to any in-kind transfer programs. From another point of view, UCTs are ideal enemies of improved standards of living. The recipient households tend to have contracted savings and credit, hence reducing chances for enormous investments. The practice encourages differential treatment on how decisions are arrived at in the remote areas of the UK. The household serves as a single decision-maker in the market.
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